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Abstract 

No country can flourish by neglecting the potential of its women workforce. With economic liberalization and globalization, 

women entrepreneurs are increasing globally. The concealed entrepreneurial capabilities of women have been gradually coming 

ahead with the developments in socio political environment in society. Skill, adaptability and knowledge in business are the main 
drivers for women to undertake new business ventures. There exists a plenty of successful women entrepreneurs in a variety of 

sectors in India. Their outstanding performance in their respective fields has set an example for various emerging women 

entrepreneurs. However, they have to encounter a large number of challenges like male domination, family obligations, lack of 

education, lack of self-confidence, finance problem, limited mobility, limited managerial skills, etc. Although, Government of 

India has taken a large number of policy measures in this regard, yet, there is a long way to go. This paper focuses on the role of 

women entrepreneurs in 21st century and challenges faced by women entrepreneurs in India, how to overcome them and to 

enumerate the policies of Indian government for their empowerment. 
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Introduction 

Women form a nation’s significant human resource. They 

should be sued as Instruments for the growth and development 

of economy of each and every state. Women, on the other 

hand, are willing to take up business and lend their 

contributions to the growth of the nation. Women are now 

ready to do all business and enter all professions like trade, 

industry, engineering etc. The role and participation of women 

are recognized and steps are being taken for the promotion of 
women entrepreneurship, women must be shaped up properly 

with other entrepreneurial traits and skills to face the 

challenges of world markets, meet the changes in the trends, 

be competent enough to sustain and strive for excellence in 

the entrepreneurial field. A complete entrepreneurial 

development in a nation can be achieved by the participation 

of women and therefore the growth and development of 

women entrepreneurs must be accelerated. 

J. A. Schumpeter defined women entrepreneur as “Women 

who innovate, imitate or adopt a business activity”. The 

Government of India has defined women entrepreneurs on the 
basis of the participation of women in equity and employment 

of a business enterprise. The Government of India has defined 

women entrepreneur as “an enterprise owned and controlled 

by a women having a minimum financial interest of 51 per 

cent of the capital and giving at least 51 per cent of the 

employment generated in the enterprise to women.” In brief, 

women entrepreneurs comprise of those women who think 

about a business venture, introduce it, organize and assemble 

the agents of production, carry out all the business activities 

and bear risks and manage economic uncertainty involved in 

running a business venture.  
Women controlled businesses are increasing all over the 

world. The concealed entrepreneurial capabilities of women 

have been gradually coming ahead with the developments in 

socio political environment in society. Skill, adaptability and 

knowledge in business are the main drivers for women to 

undertake new business ventures. Women entrepreneur 

undertakes more challenges to satisfy her personal desires and 

become financially autonomous. A vigorous passion to do 

something positive is an inherent trait of entrepreneurial 

woman, who is proficient enough to contribute morals in 

family as well as social life. Due to the onset of media, 
women are becoming conscious of their own capabilities and 

also possibilities for career and personal growth. The glass 

ceilings are demolished and women are now active in every 

sort of business from pickle making to electric cables. Women 

are expanding as interior decorators, publishers, exporters, 

designers, garment manufacturers, beauty experts and still 

investigating new channels of commercial involvement. 

Although, in India, female population is a little less than male 

population, the business world is still dictated by male.  

 

Review of Literature  
Basargekar (2007) [1] observed that there are several negative 

and positive drivers which have promoted entrepreneurship 

amongst women. The desire to start one’s own business, 

desire to explore abilities are some of the positive drivers. At 

the same time there are some negative drivers such as lack of 

job opportunities in the organized sector, pressure of handling 

dual responsibility of domestic work and career, etc., which 

are also equally important for encouraging entrepreneurship 

amongst women. Also, it was observed that women 

entrepreneurs face a number of problems such as socio-

cultural barriers, financial constraints, managerial and 
technical constraints, and so on. 

Murthy and Latha (2010) [9] asserted that the women 
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entrepreneurs need to be praised for their increased 

application of latest technology, expanded investments, 

discovering a slot in the export market, building ample job 

opportunities for others and setting the direction for other 

female entrepreneurs in the organized sector. Although 

women entrepreneurs have exhibited their potential, the truth 

remains that they are competent of providing much more than 

what they already are. For harnessing their potential and for 

their persistent growth and development, it becomes essential 
that adequate strategies for inspiring, encouraging and 

maintaining their endeavors in this direction should be 

formulated.  

Saurabh (2012) [11] observed that the women entrepreneurs 

met restrains in facets of financial, marketing, family, health 

and location problems. What women need for enterprise 

management is little training, finance, co-operation and 

encouragement in the sphere of activities, at all levels - home, 

the society and the government. 

Siddiqui (2012) [12] identified some of the major problems of 

women entrepreneurs in India like women's family 
obligations, gender inequality, problem of Finance, low-level 

risk taking attitude, and the male - female competition. It was 

also emphasized that the problems of women entrepreneurs 

can be eradicated by appropriate training, incentives, 

encouragement and motivation, social recognition of their 

entrepreneurial abilities, and family’s moral support. 

Ilahi (2012) [4] identified a large number of socio-economic 

constraints for women entrepreneurs like male domination, 

family obligations, lack of education, lack of self confidence, 

finance problem, limited mobility, limited managerial skills 

and so on. It was also suggested remedial measures like 
training programmes, Government assistance, easy finance, etc.  

Vijayakumar and Jayachitra (2013) [15] found that the 

developing nations are absolutely in dire need to motivate 

women entrepreneurship as women workforce is instantly 

available to exploit the uncharted dimensions of business 

undertakings. The government funded development activities 

have assisted only a marginal section of female folk. The large 

bulk of them are still unaffected by shift and expansion 

activities have benefited only the urban middle class women 

which constitute a small section of women entrepreneurs. 

Women entrepreneurs must be carved adequately with 

entrepreneurial qualities and skills to meet changing trends 
and challenging international markets, and also be proficient 

enough to survive and sustain in the local economic field.  

Kumbhar (2013) [7] revealed that absence of definite agenda of 

life, absence of balance between family and career obligations 

of women, poor degree of financial freedom for women, 

absence of direct ownership of the property, the paradox of 

entrepreneurial skill & finance in economically rich and poor 

women, no awareness about capacities, low ability to bear 

risk, problems of work with male workers, negligence by 

financial institutions, lack of self-confidence, lack of 

professional education, mobility constraints and lack of 
interaction with successful entrepreneurs are major problems 

of women entrepreneurship development in India.  

Singh (2013) [14] emphasized that the empowerment of women 

has become one of the most important concerns of 21st 

century not only at national level but also at the international 

level. Government initiatives alone would not be sufficient to 

achieve this goal. Society must take initiative to create a 

climate in which there is no gender discrimination and 

Women have full opportunities of self decision making and 

participating in the social, political and economic life of the 

country with a sense of equality. 

Jain and Jain (2014) [5] found that all entrepreneurs face 

certain challenges, but women often have additional 
challenges and bottlenecks because of their gender. By 

creating a strong business network, learning new tactics to 

maintain balance work and life, getting inspiration from other 

successful women entrepreneurs, and, by keeping them 

updated, women entrepreneurs can attain new heights of 

success 

 

Growth of women entrepreneurship in India 

The field of entrepreneurship has recently gained a vast 

popularity over the whole World. The rate of women 

becoming entrepreneurs is high when compared to men. The 
faster growing groups of women in United States are women 

entrepreneurs. 

In accordance with US International Revenue Service (IRS), 

Beauty parlors, dry cleaning shops, photographic studios, 

textile mills, trucking firms, highway and construction firms 

and such other dozens of business are owned by women. 

Women own 38 per cent of small business in North America. 

It is calculated that the women owned enterprises growth rate 

in some of the developing countries is higher when compared 

to the developed countries. According to ILO Statistics, the 

growth rate is 24 per cent in Malaysia, 30 per cent in 
Thailand, 36 per cent in Philippines and 42 per cent in 

Indonesia. 

Attention of international bodies has been attracted in recent 

years by the problems of women in economic field. The 

period 1978-1985 has been declared as “Decade for Women” 

the UNO. In November 1978 the UNIDO Preparatory Meeting 

on the role of women in industrialization in developing 

countries was held at Vienna. Various constraints which stand 

in path of effective participation of women in the 

industrialization of developing countries have been identified 

by it. United Nations’ The Secretary General has pointed out 

the inadequate fundamental education and lace of sufficient 
suitable professional, technical and vocational training as the 

main hindrances to equal access to employment in his report 

on “Status and Role of Women in Education and in the 

Economic and Social Field” report presented at the Thirty-

Fourth Session of United Nations General Assembly. 

At its 20th Plenary Meeting held on July 30 in 1980 at 

Copenhagen, Denmark, the World Conference of the United 

Nations Decade for Women decided on a programme of action 

aiming at promoting equal and complete opportunities and 

treatment of women in employment, equality in remuneration 

for work of equal value and equal education and training 
opportunities for women in both rural and urban areas. 

Women workers, who have participated in the total work of 

their respective countries at the global level, are presented in 

Table 1 
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Table 1: Women Work Participation in Global Level 
 

Country Percentage 

India 31.6 

USA 45 

U.K 43 

Indonesia 40 

Sri Lanka 45 

Brazil 35 

 

Growth of women entrepreneurship in India 

If the society is a vehicle, both men and women are its two 

wheels. Contributions of both women and men are required to 
the activities of building a nation. India has about seven lakh 

villages, in which more than 70 per cent of its population 

lives. The labour force in the rural sector is formed by 56 per 

cent of the male and 33 per cent of the female. Women 

struggle in India for entrepreneurial freedom though more 

than 60 years 61 have completed after the independence. They 

still face various socio-economic problems. 2 Women 

entrepreneurs in India comprise a small proportion of the total 

entrepreneurs. The emergence of women entrepreneurs has 

been hampered by attitudinal constraints, social traditions and 

kinship system. Due to the lack of technical knowledge and 
little competition from men, Indian women have contributed 

for the most part to house hold industries. The spread of 

education and growing awareness among women have 

motivated women to enter the fields of engineering, 

electronics, energy and such other industries. 

In spite of the small number of such units, women start units 

for manufacturing solar cookers, TV, capacitors, electronic 

ancillaries, and small foundries. The growth of women 

entrepreneurs in the country has been accelerated by several 

government agencies and voluntary organization like 

Mahilamandals and so on. Indian women have become more 

career-minded, economically independent and more 
achievement-oriented. They would like to widen their scope of 

work and taste the fruit of achievement. 

But, now, the scenario is changing fast with modernisation, 

urbanisation and development of education and business. 

Thus, the opportunities of employment for women have 

increased drastically. 

 

Numbers of Women Entrepreneurs Registered in India 
Registered women entrepreneurs in India are shown in Table 2. 

 
Table 2: Numbers of Women Entrepreneurs Registered in India 

 

Women 

Entrepreneurship 

States 

No of 

Units 

Registered 

Rank 
No of Women 

Entrepreneurs 
Rank Percentage 

Tamil Nadu 9,618 1 2,930 2 30.36 

Uttar Pradesh 7,980 2 3,180 1 39.84 

Kerala 5,487 3 2,135 3 38.91 

Punjab 4,791 4 1,618 4 33.77 

Maharashtra 4,339 5 1,394 6 32.12 

Gujarat 3,872 6 1,538 5 39.72 

Karnataka 3,822 7 1,026 7 26.82 

Madhya Pradesh 2,967 8 842 8 28.38 

Other States and 

UTs 
14,576 9 4,185 9 28.71 

Total 57,452  18,848  32.82 

Source: Report of MSMEs, 12th Five year plan2012-2017. 

From above Table 2 discloses that Tamil Nadu stands first out 

of the total number of units registered in India. Regarding the 

number of women entrepreneurs in India, the first place goes 

to Uttar Pradesh followed by Tamil Nadu which holds the 

second place. It is understood from the table that Tamil Nadu 

has taken more steps to improve the growth and development 

of women entrepreneurs in Tamil Nadu with the help of 

financial institutions and government agencies. 

 

Various State Government’s Contribution 

Several state governments in India like, Andra Pradesh, 

Kerala, Rajasthan, Gujarat, Chandigarh, and Tamil Nadu have 

taken steps to promote women entrepreneurs. 

Women co-operative finance corporation for the development 

of women entrepreneurs was set up by Andrapradesh 

government in1975. A package of incentives to be availed by 

women entrepreneurs is offered by the Government of 

Haryana. Exemptions from payment of stamp duty and of 

registration of electricity duty up to a certain period have also 

been offered along with them. It is formed in Gujarat under 
the leadership of the noted social workers and in Ahmedabad, 

with the membership of milk mards, vegetable vendors, casual 

workers and the like. Loan for setting up the units at the rate 

of 12.5 per cent p.a is provided by women entrepreneurs’ 

scheme being operated by the Gujarat financial corporation.  

Kerala State becomes a model for the development of women 

entrepreneurs in India. The number of Industrial units runs by 

women entrepreneurs in Kerala in1975-76 was 73. It increased 

to 4, 190 industrial Units in 1993-94. The women 

entrepreneurs in Kerala occupy a top position in all industries 

from readymade garments to high tech computers. The women 
entrepreneurs in Kerala are at the age group between 36 and 

46 years. Special assistance programme for women 

entrepreneurs to provide managerial grant and various 

subsidiaries has been formulated by the government of 

Karnataka. 

Assistance to skilled and trained women entrepreneurs under 

various schemes to women entrepreneurs has been extended 

by financial corporation in Rajasthan and the Government 

effort like Mahila Mandal, STEP (Support of Training and 

Employment Programmes, Training cum production centre, 

RMK (Rashtriya Mahila Kosh), TRYSEM (Training of Rural 

Youth for Self Employment), DWCRA (Development of 
Women and Children in Rural Areas) etc. lend support to 

women entrepreneurs. 

In the State of Madhya Pradesh (M.P) major entrepreneurship 

activities are Co-ordinate through Centre for Development of 

Entrepreneurship in Madhya Pradesh (CRDMAP). The centre 

organizes special training programmes women for short and 

long durations.3 

 

Development Activities of Women Entrepreneurs in India 

In India, entrepreneurship for the development of women is an 

essential part of human resource when compared with other 
countries. But, the growth of women entrepreneurship is very 

low in India, especially in the rural areas. Moreover, women 

from middle class are less enthusiastic to change their role 

because of their fear to face the social backlash. The 

development is more found in the families at upper class 

society in urban areas. 
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Several institutional arrangements have been made to protect 

and develop women entrepreneurship in India. The 

Nationalized Banks and State Financial Corporations advance 

loans to women entrepreneurs on a preferential basis. State 

Industrial Development Corporations and District Industries 

Centers give loans, subsidies and grants to small-scale women 

entrepreneurs. State level agencies help women entrepreneurs 

in preparing project reports, purchasing machinery and 

building and training and hiring staff. The Federation of 
Indian Chambers of Commerce and Industry (FICCI), FICCI 

Ladies Organisation (FLO), National Alliance of Young 

Entrepreneurs (NAYE) and other voluntary agencies lend 

assistance to women entrepreneurs. Under the Social 

Education Scheme of Community Development Programme, 

Mahilasangams (Women’s groups) were organized and 

women’s Industrial co-operatives were set up in 19582. 

Within the overall aim of promoting regional co-operation by 

strengthening technology transfer mechanism in the Asia-

Pacific Region, the Asian and Pacific Centre for Transfer of 

Technology have actively been promoting development of 
women entrepreneurship and participation of women in the 

field of technology. The APCTT implements projects which 

have been funded by multi-and bilateral donor organisations 

for technical training for women and programmes for 

technology exposure training for trainers in spreading 

technology to rural women. Under the banner of “Technology 

sharing among grass-root women’s groups in the food 

processing sector” the Centre organised a series of workshops 

and technical training programmes were organized by the 

centre during 1997-1998. 

In addition, various government agencies are involved in the 
development, promotion, monitoring, evaluation and 

expansion of women entrepreneurship programmes. Some of 

them are listed here, namely Entrepreneurial Development 

Institute (EDI), National Small Industries Corporation Limited 

(NSIC), Small Industries Development Organisation (SIDO), 

District Industries Centre (DIC), National Level Standing 

Committee on Women Entrepreneurs (NLSCWE), National 

Research Corporation of India (NRDCI), The National 

Alliance of Young Entrepreneurs (NAYE), Indian Council of 

Women Entrepreneurs (ICWE), Federation of Indian 

Chambers of Commerce and Industry (FICCI), National 

Commission of Self Employed Women in the Informal Sector 
(NCSEWIS), World Association of Women Entrepreneurs 

(WAWE), Associated Country Women of the World 

(ACWW), National Association of Women Entrepreneurs and 

Executives (NAWEE), The Industrial Development Bank of 

India(IDBI), Industrial Finance Corporation of India (IFCI), 

Self-Employed to Educated Unemployed Youth (SEEUY), 

Women Development Project (WDP), Development of 

Women and Children in Rural Area (DWCRA), Science and 

Technology for Women (STW), Training of Rural Youth for 

Self Employment (TRYSEM), National Institute for 

Entrepreneurship and Small Business Development 
(NIESBUD). The women entrepreneurs have to approach the 

nearest commercial banks, institutions and co-operatives to 

know the different schemes and to take advantage of this 

programme of assistance.4 

Thus, a positive growth in women entrepreneurship has been 

noticed. As more and more motivation and support are 

provided to them, it will definitely enhance their socio-

economic status, which is a pre-requisite for the growth and 

development of women entrepreneurs. 

 

Development of Women Entrepreneurs in Different 

Decades 

1. Women Entrepreneurs of the Fifties 
These women can be divided into two categories. The first 

category of women created and managed entrepreneurial 
activity, where there was no male to generate income. The 

woman abandoned her education and put aside her other 

aspirations and became the generator of income for the family. 

The women of second category took charge of the enterprise 

the husband had to avoid her own family and to be the losers. 

There was a need of enormous courage to break through the 

social maps and coding for both the category of women. 

However, such types of women required in the fifties were 

only few. In many cases, the businesses were taken away by 

relatives and the women and their families lived depending on 

them whether they had or did not have the resources. 
 

2. Women Entrepreneurs of the Sixties 

Sixties was the decade when many women educated in 

schools and colleges began to have aspirations. Women 

married accepting the social coding of the socio-cultural 

traditions. But soon they took small steps to start small one-

woman enterprises at home. These were still activities for self-

occupation and engagement but behind these were the seeds of 

aspirations to discover a meaning for the self and economic 

choices. This was still not for economic autonomy or 

economic self-sufficiency. 
 

3. Women Entrepreneurs of the Seventies 

A critical mass of women had their education and entered the 

work force as professionals in this decade. New frontiers were 

opened by the women in this decade. 

These women unlike their mothers had aspirations and 

ambitions. They opted for self-employment or chose a one-

woman enterprise or employed several others. It was an active 

step swimming upstream and walking uphill. It was not the 

choice made out of compulsions or helplessness, but it was the 

choice made actively to take charge of one’s own life. It was 

choice which began for many in their parental family and 
continued in their own personal homes. 

1. Women thought work as an integral aspect of their life 

space. 

2. The social system and occupation were equally significant 

in the generation of income and choice of career. 

3. A different role and life were aspired by educated and 

qualified women and their mothers and grandmothers. 

4. Homes, marriage, children and occupation were wanted by 

women. 

5. The social traditional role behaviour from the older 

generation was accepted by the women, but understanding 
and support from their husbands, colleagues and children 

expected by them in their choice of occupation. They 

looked for redefinition of systems and redesigned 

interfaces across the systems and institutions they worked 

with. 

6. In their entrepreneurial roles, the women were willing to 
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share their responsibilities of the work and also wanted 

their enterprise to grow and succeed. 

 

They wanted their voices to be heard as leaders to employees 

and as managers of the enterprise to the outside business 

environment. 

 

4. Women Entrepreneurs of the Eighties 

Both the social and occupational roles were accepted by the 
women entrepreneurs of 50's, 60's and 70's. They tried to 

balance these two roles played by them. In eighties the women 

were educated in highly sophisticated technological and 

professional education. Several women had medical, 

engineering and similar other degrees and diplomas. Many 

women entered the industry of their fathers and husbands as 

partners with equal contribution. Women in other areas 

opened their own clinics and nursing homes and many more 

women small boutiques, small enterprises of manufacturing 

and entered garment exports. It was the decade of the 

breakthrough for women in several fields and frontiers. 
 

5. Women Entrepreneurs of the Nineties 

The women entrepreneurs, who belonged the nineties, were a 

different kind of women qualitatively. They had a role model 

for them in the women of earlier generations. Capability, 

competency, confidence and assertiveness were attributes of 

the women of the nineties. These women nineties knew, what 

choice they had to make, had a clear idea about what they 

wanted to do and went ahead of doing them and finally did it. 

Nineties had given many women, who started an enterprise 

and fostered and nurtured it to grow. There were a number of 
other women who entered their fathers’ or husbands’ 

enterprises and made a good contribution to them with their 

competencies and capabilities. It happened sometimes that 

these women outshone “their fathers’ or husbands’ names”. 

The traditional coding of their roles was questioned by the 

women of nineties and they became very conscious of their 

own identify and voice. The economic independence helped 

women acquire self-reverence and was able to discover that 

they could deal with a situation themselves single-handedly. 

Women of present time have become fearless, learn to live 

independently, travel alone, and rear children without the help 

of anyone if there occurs any failure in married life or life 
partnership or life in general. Some Women prefer to be single 

and lead a quiet satisfied life and are very successful in their 

work and business. Many women and couples today chose to 

lead a life without bearing children since they want to focus 

their attention fully on work, relationships and enjoying 

freedom. Lots of women in nineties decided to have one child 

in order to meet well the demands of home as well as work. 

They have been able to integrate the multiple roles played by 

them in various different systems. 

 

Women entrepreneurs in 21st century india  
In India, women constitute nearly half of the country’s total 

population. Therefore, they are rightly considered as the 

“better half of the society”. Officially, they are proclaimed to 

be at par with men. But, this is not true in real life. We live in 

a male-dominated society where women are not regarded as 

equivalent partners both outside and inside the four walls of 

the house. Actually, they are treated as abla, i.e., helpless and 

male dependent. Hence, the Indian women have an adverse 

status in the community. Our antiquated socio-cultural 

customs and taboos imprisoning the women within the four 

walls of their houses also worsen their conditions. These 

aspects collectively serve as discouraging conditions for the 

evolution and growth of women entrepreneurship in India. 

Consequently, the women entrepreneurship is expected to be 

flourished at a slower pace in the country.  
In India, women entrepreneurship is a recent phenomenon. 

Earlier, there were 3 Ks, viz., Kids, Kitchen and Knitting 

which over a time shifted to 3 Ps and now exists 3 Es. Women 

entrepreneurship is tracked out as an expansion of their 

kitchen activities primarily to 3 Ps, viz., Pickles, Pappad and 

Powder. With increasing awareness about business and 

advancement of women education over the time, women have 

begun switching from 3 Ps to captivate to 3 modern Es, viz., 

Electronics, Engineering, and Energy and other industries 

under Integrated Rural Development Programmes. Indian 

women have excelled in these fields. 
Since the 21st century, the role of Indian women has been 

changing because of growing industrialization and 

urbanization. Over a period of time, more and more women 

are going for advanced, professional and technical education. 

Their proportion in the total workforce is also increasing. 

Women entrepreneurs have proved beyond doubt that given a 

chance, they can surpass their male counterparts. Smt. 

Yamutai Kirloskar (Mahila Udyog Limited), Kiran 

Majumdaar Shaw (Bio-Technology), Swati Piramal 

(Healthcare), Smt. Sumati Morarji (Shipping Corporation), 

Naina Lal Kidwai (Banking), Vandana Luthra (Slimming and 
Fitness), Smt. Shahnaz Hussain (Beauty Clinic) and Ekta 

Kapoor (Television and film industry), are some ideal names 

of successful and established women entrepreneurs in our 

country. Women have traditionally played an important role in 

the small business development as owners, managers and 

workers. Industries with highest concentration of women 

owned firms are health care and self assistance (53%), 

educational services (45%) and administrative and waste 

management services (37%) whereas and industries with 

lower concentration are construction (8%) and finance and 

insurance (20%).  

 

Problems of women entrepreneurs  

In India, women entrepreneurs have to struggle a lot and 

encounter a large number of problems to succeed in business. 

Some problems are general and faced by every entrepreneur, 

but some problems are specific to women entrepreneurs. 

These problems are discussed as follows: 

  

1. Financial problems 
Finance is considered as “life blood” for any business 

organization, whether it is small or big. However, women 

entrepreneurs experience shortage of funds in two ways. 
Firstly, women do not generally own property on their names 

such that it can be used as collateral for procuring funds from 

extraneous sources. Therefore, they have a limited access to 

the external sources of funds. Secondly, women are also 

considered less credit-worthy by banks and financial 

institutions and, therefore, women borrowers are discouraged 
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on the presumption that they can leave their business at any 

time. Because of such a situation, women entrepreneurs are 

constrained to rely on their personal savings, if any and 

borrowings from relatives and friends who are expected to be 

inadequate and insignificant. Thus, due to the scarcity of 

funds, women enterprises fail.  

 

2. Paucity of raw material  
Majority of women enterprises are troubled by the paucity of 
raw material and essential inputs. This trouble is further 

deepened by the huge cost of inputs, on the one hand, and 

obtaining raw material at the least discount, on the other. In 

1971, many women co-operatives engaged in basket-making 

were failed because of the scarcity of raw material. 

  

3. Limited Mobility  
In India, unlike men, women mobility is highly restricted due 

to various causes. If a single woman asks for a room, she is 

still looked upon with suspicion. Tiresome exercise involved 

in opening a venture coupled with the humiliating attitude of 
the officials towards women forces them to give up their plan 

of starting an enterprise. 

 

4. Lack of Education  
Around three-fifths (60%) of women in India are still 

illiterate. Inadequate education is the base cause of socio-

economic issues. Women are unaware of business, market 

knowledge and technology due to the lack of qualitative 

education. Also, lack of education is the main cause of low 

achievement motivation among women.  

 

5. Stiff competition 
Generally, women entrepreneurs do not possess organizational 

set-up to invest a huge sum for canvassing and publicity. 

Thus, for marketing their products, they have to face tight 

competition with both their male counterparts and organized 

sector. Such a competition finally leads to the winding up of 

women enterprises.  

 

6. Family Responsibilities 

In India, it is primarily a women’s duty to take care of the 

children and other family members. Man’s role is secondary. 

A married woman has to strike a proper balance between her 
family and business. Her total engrossment in family leaves a 

little or no time and energy to devote for business. Husband’s 

approval and support seem to be crucial requirement for entry 

of women into business. Accordingly, the husband’s education 

and family background positively impact entry of women into 

business activities.  

 

7. Low Risk-Bearing Ability  
Risk-bearing is a necessary prerequisite of a successful 

entrepreneur. Indian women prefer a protected life. As 

discussed earlier, they are less educated as well as 
economically dependent on others. Hence, their ability to 

tolerate risk involved in operating an enterprise is reduced.  

 

8. Male-Dominated Society 
Male fantacism is still the prevalent in India. Our constitution 

proclaims equality of males and females. But, in practice, 

women are deemed to be abla, i.e. weak and helpless. They 

have to face male reservations regarding a women’s role, 

capacity and ability and are treated accordingly. To 

summarize, women are not treated at par with men in our 

male-dominated Indian society. This, in turn, results into a 

barrier to entry of women into business.  

 

Not only this, inadequate infrastructural facilities, high cost of 

production, shortage of power, social attitude, socio-economic 
constraints and low need for achievement also restricts the 

women from entering into business.  

 

Swot analysis ofwomen entrepreneurs  

SWOT analysis is a parameter to evaluate the growth and 

performance of women entrepreneurs in India. Following is a 

brief SWOT analysis:  

 

Strength  
 Women entrepreneur are confident, creative, innovative 

and are capable of achieving self economic independence 
individually or jointly.  

 They can generate employment opportunities for others 

through initiating, establishing and running the enterprise 

by keeping pace with her personal, family and social life.  

 Women prefer to work from their own residence, difficulty 

in getting suitable jobs and desire for social recognition 

motivates them self–employment.  

 

Weaknesses  
 Absence of proper support, cooperation and back-up for 

women by their own family members and the outside 
world people force them to drop the idea of excelling in 

the enterprise field.  

 Women’s family obligations also bar them from becoming 

successful entrepreneurs in both developed and developing 

nations.  

 Female folk lacks achievement motivation as compared to 

male members  

 The greatest obstacle for women entrepreneurs is that they 

are women.  

 

Opportunity  
 Women inculcate entrepreneurial values and involve 

greatly in business dealings.  

 Business opportunities that are approaching for women 

entrepreneurs are ecofriendly technology, Bio-technology, 

IT enabled enterprises, event management, tourist 

industry, Telecommunication, Plastic materials, Mineral 

water, Herbal & health care, Food, fruits and vegetables 

processing.  

 Women entrepreneurs avail new opportunities in the rural 

areas such as Ice cream, channel products, papads and 

pickles and readymade garments.  

 

Empowerment of women entrepreneurs-government 

measures  
No country can attain its prospects without appropriately 

investing in and elaborating the capabilities of women. In the 

interest of long-term development it is necessary to facilitate 

the empowerment of women. In many developing countries, 
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including India, women have much less opportunities of 

education, jobs and income than men. Empowering women 

entrepreneurs is necessary for accomplishing the objectives of 

sustainable development and the gridlocks obstructing their 

growth must be removed to ensure their full involvement in 

the business. Ministry of Micro, Small and Medium 

Enterprises (MSME) has a wide range of schemes that 

specifically target to help the women entrepreneur. These are 

as follows:  
1. In order to motivate women to establish their own 

entreprises, the Ministry of MSME has launched Trade 

Related Entrepreneurship Assistance and Development 

(TREAD) scheme. This scheme foresees economic 

empowerment of women by way of the development of 

their entrepreneurial skills. They are trained in non-farm 

activities. In this scheme, a grant of upto 30% of the total 

project cost is given by the Government of India to the 

Non-Government Organisations (NGOs) for stimulating 

women entrepreneurship. The lending agency finances the 

remaining 70% of the project cost as loan for undertaking 
those activities as anticipated in the project. Moreover, a 

grant of upto Rs.1 lakh per programme, to impart skills & 

training to women entrepreneurs, is given to training 

institutions / NGOs subject to certain conditions.  

2. Lack of physical infrastructure is one of the greatest 

obstacles faced by any entrepreneur. IID Scheme is 

implemented by the ministry to provide developed sites 

having infrastructural facilities. The IID scheme has been 

included in the Cluster Development Programme of 

MSME. All the characteristics of IID Scheme have been 

maintained. Industrial estates having more than 50% 
women enterprises are given central grant of 80% of the 

project cost to build physical infrastructure, subject to a 

maximum of Rs.8 crores.  

3. Micro & Small Enterprises Cluster Development 

Programme (MSE-CDP) is another scheme introduced by 

the Ministry. This scheme provides assistance for common 

facilities, marketing etc. It aims at enhanced 

competitiveness, marketing of products, adoption of best 

manufacturing practices, technology improvement, 

employment generation and so on.  

4. Further, one more scheme for entrepreneurs is the Credit 

Guarantee Scheme which aims to guarantee better credit 
flow to micro and small enterprises by curtailing the risk 

perception of banks and financial institutions in lending 

without collateral security. In this scheme, guarantee cover 

is supplied to collateral free credit facility provided by 

member lending institutions (MLIs) on loans up to Rs.100 

lakh to the existing as well as new micro and small 

enterprises. The guarantee cover of up to 75% of the loans 

extended is available, but for Micro and Small Enterprises 

owned and/or operated by women, the extent of guarantee 

cover is 80%.  

5. To encourage the participation of women entrepreneurs in 
the International Exhibitions under Market Development 

Assistance (MDA) scheme it has been decided to grant 

rent free space in the exhibitions and compensate 100% 

economy class air fare of one representative.  

6. A National Board for MSME (NBMSME) has been 

formed under the MSMED Act, 2006, to look into the 

various issues for the development of MSME sector. This 

board consists of three associations of women 

entrepreneurs, for providing representation to women 

entrepreneurs.  

 

In addition to this, a large number of global, national and local 

organizations are completely dedicated to the task of women 

empowerment. Goldman Sachs- ISB 10000 women program, 

the Cherie Blair foundation for women,  
 

Suggestions  

In order to capture the full potential of women entrepreneurs 

and to motivate them for greater involvement in the activities 

of the enterprise, correct and focused efforts from all the 

spheres are required. Following steps can be taken in this 

direction:  

1. Women should be considered as specific target class for 

all grooming programmes.  

2. Government should try to impart better and quality 

education to the women community.  
3. Women community is required to be properly trained to 

improve their management skills. Also, vocational 

training should be imparted to them that can help them to 

better understand the production process.  

4. Women's role in decision-making should be encouraged.  

5. Enhancement of skills of the women should be done in 

women's polytechnics institutes and industrial training 

institutes. These skills are required to be engaged in 

training-cum-production plants.  

6. Training to enhance their professional competence and 

leadership skill needs to be granted to women 
entrepreneurs.  

7. Existing women entrepreneurs need large scale training 

and counselling to remove psychological barriers like fear 

of success and lack of self-confidence. NGOs, 

management professionals, technical experts and 

psychologists can help in providing such training and 

counselling.  

8. The above mentioned training programmes should be 

continuously monitored and upgraded.  

9. Women should be trained in the activities regarding 

marketability and profitability so that they can face the 

stiff competition. Not only this, government should make 
provisions for sales assistance.  

10. Better financing, credit and infrastructural facilities 

should be given to the women entrepreneurs at different 

levels.  

11. Even financiers should be trained by gender sensitization 

programmes so that they can respect women and treat 

them with dignity.  

12. A Women Entrepreneur's Guidance Cell is the need of the 

day to handle the numerous difficulties of women 

entrepreneurs and to provide them necessary guidance.  

13. Programmes for boosting entrepreneurship among women 
need to be expanded at local level. In fact, training in 

entrepreneurial philosophy should initiate at the high 

school level by way of well-designed courses, which 

boost morale through behavioral games.  

14. Government is required to take active measures by 

launching more schemes which can motivate women 
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entrepreneurs to set up small scale and large-scale 

business ventures.  

 

Conclusion  

Since the 21st century, the role of Indian women has been 

changing because of growing industrialization and 

urbanization. Over a period of time, more and more women 

are going for advanced, professional and technical education. 

Their proportion in the total workforce is also increasing. to 
enter into and manage business. All entrepreneurs face certain 

challenges, but women often have additional challenges and 

bottlenecks because of their gender. Their male peers have 

lesser probability to encounter these problems. Working 

mothers experience even more demands regarding time, 

resources and energy. But it does not mean men are more 

successful than women. The increasing rate of success of 

women entrepreneurs reveals that they are imaginative, and 

able to achieve, in spite of the odds. Women often have such 

skills and innate capabilities that are advantageous in 

businesses. Women are likely to be great networkers, have 
inherent competencies for bargaining, and the capability to 

multi-task. Often, single mothers are good at assigning and 

budgeting; skills that they trust on to administer their families. 

By creating a strong business network, learning new tactics to 

maintain balance between work and life, getting inspiration 

from other successful women entrepreneurs, and, by keeping 

them updated, women entrepreneurs can attain new heights of 

success.  
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